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The Corporate Challenge
An Alternative to Improve Student Engagement with Businesses
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Context

• Origin as a 
vocational school

• PTY emphasis for 
UG students

• Theory in practice
• Product-market research
• Covid effect

• Beyond studies…
• Interact with peers
• Develop employable skills



Challenge
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How to deliver a meaningful impact from student engagement 
with businesses?

Problems
• Attendance
• Costs and Configuration for large groups
• Passive experience
• Real-world decision-making

Delivery
• Guest speakers
• Field trips 
• Case studies
• Simulation games



Case Study
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MSc Corporate Challenge
to drive digital marketing traffic to a company website

Configuration*

• 97 MSc students

• 19 student teams

• 14 partner companies

• 8 team supervisors

• 2 lecturers

Objectives

• Put theory into practice

• Practice soft skills

• Engage with local community

• Create impact i.e. cost savings 
and employment opportunities

* 2023 class



Preparations- Companies
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• Set up a network or call to actions to recruit companies

• Align expectations- company, students and module outcomes

• Set selection criteria :

• Tangible digital marketing activity i.e. social media and website 

• Stakeholder who is engaging and accessible

• Stakeholder with desire to learn or to try something new

Brief company stakeholders about the project structure, timeline 
and deliverables 

Ask company stakeholders to prepare project proposals explaining 
their own challenge for students



Preparations- Students
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Classroom
• Explain methodology for students
• Discuss key topics for theory 
• Manage team organisation

Stakeholder management
• Discuss stakeholder engagement
• Set role of team supervisor
• Imbed stakeholder feedback into assessment

Team organisation
• Set team leaders- choice of designated companies
• Balance teams- skills, experience and preferences
• Apply differentiated group marking for assessment



7

• Set up meetings with company 
stakeholder to discuss context

• Organise research about the company 
and digital marketing activity

• Research further based on classroom 
learning and discussions with 
stakeholder

• Present findings for evaluation of 
current digital marketing activity

• Assessment- Stakeholder Presentation

Evaluate current digital marketing activity...

Planning Phase
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• Agree project brief with stakeholder and team 
supervisor;

• Work independently as a team on the 
designated tasks to build evidence and 
document learning;

• Co-ordinate closely with the company 
stakeholder and team supervisor;

• Share learning with stakeholder and relate 
further to decision-making for the company;

• Set project brief

Project Phase

Execute key tasks for corporate challenge...



Reporting Phase
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• Discuss project journey

• Reflect on key learning for the stakeholder; 

• Reflect on key learning for the team;

• Reflect on recommendations for the next 
step such as:

• What was the impact of the project?  

• How can the stakeholder sustain the 
activity when the project ends?

• How can the stakeholder leverage key 
learning for the next step?

• Assessment- Final Report (with stakeholder 
feedback)

Reflect on key learning...
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Outcomes

• MEQ’s

• Consultancy projects

• Work experience

• Employment

Impact

“They provided us with insight on different ways of implementing our 
strategy, gave us relevant market research which they used to develop a well-
rounded digital strategy.”
Silent Pool Distillers Ltd, Melissa Thorn, Marketing Campaign Manager

“The students were amazing for our business; through interactive 
discussions and research, they offered new ideas, evaluated challenges such 
as the website and identified cost-effective solutions” Mandira Sarkar, 

CEO/Founder of Mandira’s Kitchen



The Next Step

• Build reach into Surrey, SE 
England, the world…

• Share learning with other modules, 
UG programme, or other 
universities…

• Develop impact research- measure 
outcomes from projects on student 
experience and company 
experience…

• Imbed into Executive education… 
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Final Thoughts…

• To be successful, a corporate challenge should be as much about 
stakeholder experience as student experience; 

• By focusing on impact in project, students develop relevant 
decision-making skills for the real world;

• Learning by doing also enhance student experience
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